


Make Money Writing
Children’s Books

OK, so you've probably heard that it's tough to break into
children’s publishing, right?
Statistics like: “Out of every 10,000 children® books, 3 get
published. --Jerrold Jenkins. 15 May 99.”
http://www.JenkinsGroup.com can be pretty discouraging, but if | can
do it, you can do it!

Hooking up with editors at conferences like this one is absolutely key
to your success.

There are also still slush pile success stories. | am one of them!

Can you make a lot of money writing for kids? You can certainly
make a living writing, and children’s writing can be a part of that
income.
Your book could have a long shelf life. Children’s books (especially
holiday ones) have the potential to sell well for many years.

Royalty statements arrive every six months after publication. You get
to keep your advance no matter what (make sure that® in your
contract), but you will receive no royalties if the advance doesn®earn
out.




Make Money Writing Children’s
Books

BOARD BOOKS: These are hard-back, stiff books
that are the perfect size for little hands—the kind that
babies love to chew on. They have very simple words,
very few words and very simple pictures. Usually, they
are “plotless,” and many are part of a series of board
books. They can be anywhere from 16 to 24 pages.

Age group: Board books are usually for the 0-2 year
old age group.

Manuscript length: Manuscript length is usually 1-2
pages

Examples: “Why | Love You, God” by me. “Pat the
Bunny” by Edith Kunhardt Davies.

Sub-category: There is sort of a sub-category to
this one, too. Novelty books (ones where you pull a
flap to reveal a picture or something) are often placed
In the board book category. How long? 1-2
manuscript pages.




Children’s Books

PICTURE BOOKS: As the name indicates, picture books rely
heavily on illustrations to help enhance the text. They can be
either softback or hardback. The genre of picture books
includes some “plotless” books, such as concept books
(counting, alphabet, colors, etc.) Some picture books rhyme,
but definitely not all. A plcture book is typically 24 or 32
pages. Occasionally, you'll see a 48-page picture book,
especially for folktales or fairytales.

Age group: Picture books are typically for young children 4-
6 or possibly 6-9. Think preschool, kindergarten, first and
second graders.

Manuscript length: Most picture book manuscripts are 4 to
9 pages.

Examples: “Goodnight Moon” by Margaret Wise. “Sister
For Sale” by me. “Conversations On the Ark” by me. “The
Sparrow’'s Easter Song” by me. NOTE: This is by far the
most crowded category in all of children’s books—but not
impossible to break into.

Sub-category: Picture storybooks have more text and plot
development. The difference? The text could stand alone.
How long? Usually 6 to 9 manuscript pages.



Children’s Books

EASY-READERS: These are illustrated books
with text dominating pictures. They are written
for the beginning reader to help him/her
develop skills to read alone. These books have
simple vocabulary. (Check out the “Children’s
Writer's Word Book” to find out if a word Is

appropriate or not.) These can be softcover or
hardback.

Age group: Typically, these are written for first
and second graders .

Manuscript length: Easy-Reader books can be
anywhere from 2 to 20 manuscript pages.

Examples: “Cat in the Hat” by Dr. Seuss and
“Tiny the Snow Dog” (Viking Press).




Children’s Books

CHAPTER BOOKS: These are short,
illustrated novels, split into brief
chapters. Might have some line
drawings.

Age group: Chapter books are typically
for second and third graders.

Manuscript length: Chapter books are
usually 40 to 60 manuscript pages.

Examples: “Be a Perfect Person in Just
Three Days!” by Stephen Manes and
“The Hoboken Chicken Emergency” by

Daniel Pinkwater. The Boxcar children
series.




Children’s Books

YOUNG NONFICTION BOOKS: These
books are basically non-fiction picture
books. NOTE: This Is a great place to
break into the marketplace.

Age group: Young nonfiction books are
usually for second and third graders.

Manuscript length: Usually 10 to 20
manuscript pages.

Examples: “What do Authors Do?” by
Eileen Christelow. “Why do Cows Moo?
And other farm animal questions” by
Catherine Ripley.




Children’s Books

MIDDLE-GRADE BOOKS: These have longer
text, usually in chapter form with very few (if
any) line drawings.

Age group: Middle-grade books are geared for
ages 8-12, or some experts say fourth to six
graders.

Manuscript length: Usually 100 to 150 pages.
(Published in a slightly larger paperback format,
most often.)

Examples: My friend and fellow author
Christopher P.N. Maselli writes these books. He
has titles such as: “Reality Shift” and “Double
Take” (Zonderkidz) as part of his Laptop series,
as well as “The Mysterious Presence” (Harrison
House) as part of his Superkids series.



Children’s Books

YOUNG ADULT BOOKS: These are more
sophisticated in content and are written for
teens, addressing teen topics. Usually only
illustrations on jacket of book. They can be soft
cover or hardback.
Age group: For seventh graders on up—but
mostly to grade 9. Some publishers break this
category into two sub-categories with one for 10-
12 year olds and another for readers 12 and up.
(Published in standard paperback format,
usually.)

Manuscript length: About 175-200 manuscript
pages.

Examples: “Eragon” by Christopher Paolini
(Ironically, he wrote it when he was only 15.)



Children’s Books

First readers
poetry
instructional
educational
iInformational
fairy tales
legends

fables

folk tales

sports stories
limited vocabulary
concept books
reluctant readers
series books

bedtime stories
adventure
mystery
science fiction
horror

bible stories
fantasy
Romance

choose your own
ending

biography
history
Historical
fiction



FAST STATS FOR
CHILDREN'S BOOKS

FAST STATS:

Picture books range from no words to 3,000 words.

Chapter books range from 5,000 words to 20,000 words.
Juvenile books range from 25,000 words to 50,000 words.
Young adult books range from 30,000 words to 80,000 words.

For More Information about writing for kids, visit these websites:

Children's Book Insider
http://www.write4kids.com/aboutcbi.html

Children's Writer: Newsletter of Writing and Publishing Trends
http://www.childrenswriter.com/

Society of Children's Book Writers & lllustrators Publications
http://www.scbwi.org/pubs.htm

Once Upon a Time
http://onceuponatimemag.com




Determining Where Your
Children’s Story Fits...

OK, so how do you know where your manuscript fits?

The “age” of your manuscript is determined by several
aspects: chapter length; complexity of language,
structure, plot; subject matter; theme and the age of
the main character. (For instance, if your main
character is a squirrel, you're probably looking at a
picture book manuscript not a YA novel, make sense?)

NOTE: The main character of your book should be
around the top of your age range of readers. So, if
you're writing middle-grade books for ages 8-12, your
main character should be 12.



Breaking Into Children’s
Books

Library Publishers:

They need many titles each year to fulfill their various
series such as: Inventors and inventions, Ancient
civilizations, contemporary biographies, Blographles
of presidents, Weather and science books, The
Importance Of..., etc.

They don’t pay as much as other books, but writing a

few titles for a library publisher will add publishing
credits to your résume.

Library publishers can often give you consistent work,
too, which adds up over the long run.
They are often willing to take a risk on a new writer.

They have very specific guidelines, so it makes your
job easier. Great place to “get your feet wet.”

Once you've authored a library title or two, you can
begin speaking at schools and selling your books
while there. That can equal BIG MONEY!



A Few Library Publishers You
Might Contact...

Heinemann-Raintree

100N. LaSalle, Suite 1200 The Rosen Publishing Group
Chicago, IL 60602 29 East 21st Street

Hours: Mon - Fri, 9 to 5 CST New York, NY 10010

Pho_ne: 312-324-5200 phone: (800) 237-9932

Fax: 312-324-5201 fax: (888) 436-4643

Attn: Publisher - Lucent _ Chelsea House
ésaizlgieBge(;r,]agg%(Z:on;er Drive, Suite C editorial@chelseahouse.com

http://www.chelseahouse.com/c/@PDIfhSamS
.zF2/Pages/editorial.html

Barbara Mitchell
Mitchell Lane Publishers
PO Box 196

Hockessin, DE 19707
(302) 234-9426

Enslow Publishers, Inc.

Box 398, 40 Industrial Road, Dept. F61
Berkeley Heights, NJ 07922-0398

Toll free telephone number: 1-800-398-2504

Phone: (908) 771-9400
Fax: (908) 771-0925

Capstone Press

151 Good Counsel Dr.
PO Box 669

Mankato, MN 56002
(507)345-8100



Make Money
Now...Ghostwriting

Write for Ministers

Many ministers—especially those who
pastor mega churches—Iike to have
books to offer their congregations and
TV audiences, but many can'’t write
books or simply don't have the time.

Using your pitch letter, offer your services to

those ministers. Typically, you'll be able to

write books from their teaching transcripts.
Could equal steady income

Try breaking in by approaching pastors of
large churches within your denomination.



Make Money
Now...Ghostwriting

Write for Celebrities

This can be quite lucrative...if you can
make the necessary connections.

If you know of “celebs” in a specific area
(such as a fithess celebrity) and you
have knowledge about that topic in
addition to being a writer, your chances
of writing for that celebrity are very
good!

Tweak your pitch letter and approach the
celebrity you're wanting to write for...(Send
to celeb’s agent or manager)



Make Money
Now...Ghostwriting

Word of mouth: Author Cec Murphy, who has
ghostwritten many books, shared with me that
clients come to him, looking for his services, not the
other way around. Lesson to be learned?

Write well, and clients will chase you down!
Develop a web page that describes your writing
experience and writing services (Highlight your
ghostwriting ability), including fees, contact info.,

samples of work, testimonials from pleased cllents,
etc.

Example: go to http://www.businessauthor.com/

to see how this business writer advertises his
ghostwriting services online.




Make Money Now...
Writing Devotionals

You can make a steady living writing devotionals for
magazines and book publishers

Find book publishers that do series of devotional books, (like
Barbour) and contact their editorial depts. Send your pitch
letter, résumé, writing samples and offer your services to
work on one of their upcoming titles.
You might even pitch a new title as part of one of their
successful series...that's what | did and it worked!
For magazine markets for your devotionals, turn to Sally
Stuart’s Christian Writers’ Market Guide.
Denominational magazines typically run short devo pieces, and
you can sell the same article to all of them, without any
crossover readership, equaling more money and more outreach!
Groups such as Snapdragon look for writers to fulfill
devotional book projects.

You won't usually get any byline/name credit but you can make
some serious money and gain great experience.



Make Money Now...Writing
Non-fiction books

Non-fiction books are in much more
demand than fiction books—thus, they are
a great way to break into book publishing
and make money!

Find out what publishers are seeking non-
fiction books and what topics they need
covered.
For example, | found out at a writers’ conference
that Beacon Hill was looking for hurt issue books
(depression, suicide, etc.)
Investigate book needs at this conference, and fill
those needs! Why not you? You can do this!

Then, write a book proposal. If you need a great
proposal format, buy Christopher P.N. Maselli's
mini-book on that topic. It's so good. | use that
format, myself.



Make Money Now...Writing Non-
fiction Books

Quick Tips
|dentify needs/voids in publishing

houses that do non-fiction books, and
play up that need in your proposal.

Develop relationships with editors at
various houses and keep in
touch...they’ll keep you “in the know”
al:r)]out what their house is needing and
when.

Don't just write for the market; write from
the heart.

Pray for God’s favor and be diligent in
working toward your dream.

Remember: Jeremiah 29:11 is for you, too!



