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The Different Types of Rejection

The Generic No Thank You

Chances are, an editor never saw your
submission.

This can be good if an editor writes a personal note
on the generic form.

Find out why your submission didn't make it into an
editor’s hands.

Did you address it to a specific editor?

Was your query letter written professionally?

Did you research the publishing house before you
sent in your stuff?

Is the publishing house/magazine accepting queries
right now? Find out. (Some only accept unsolicited
material during certain months of the year.)

Did you submit by E-Mail and they prefer snail mail?




The Different Types of Rejection

The “I'll Pass On This One, But What Else
Have You Got?”

If the editor expressed an interest in your
writing at all, that's a “Good Rejection!”
Yes, there is such a thing!

In this case, an editor might even suggest
another house or editor for your
manuscript. This rocks!

If the editor took the time to advise you at
all, send a thank you note to that editor
and celebrate. You're one step closer to
publication!




The Different Types of Rejection

The Teaching Rejection

While hard to take, this type of constructive
P, criticism is so beneficial!
| > In this letter, an editor might take time to

o suggest ways to improve your manuscript. If
an editor does this, it is rare! You should feel
honored!

By taking time to offer advice, this shows an
editor’s interest in your writing. Be
encouraged!

Always follow up with a thank-you letter.
Remember, this is just one person’s opinion.

Pray about it, and if you feel like the editor is
correct, make the needed corrections.

Then, send your newly-edited-and-improved
manuscript to a few other editors at other
publications/houses.

If you don’t think the editor's comments are
accurate or helpful, shake them off and move
on.




Persistence is Key to Publication

Three Times May Not Be the
Charm (In fact, 33 may not be the

charm!)

You have to be prepared for rejection—
and lots of it—in this business.

Even though God has given you a
book/article/concept, that doesn't
mean that every editor will jJump up
and down with excitement when your
proposal/query arrives on his/her
desk.

Believe in yourself and your work.

God has the perfect publisher, so
don’t sweat it

Don't take it personal.




Persistence is Key to Publication

Make sure you're sending your best!

Make sure your proposal is focused and
professional before you continue submitting.

No typos, no amateurish opening lines in
your query letter, no smudges, no lines like:
“My children thought my book was great,” or
“I am the next Jerry Jenkins.”

Have you read a book about putting
together great proposals/query letters? If
not, now is the time.

Ask a published friend/acquaintance to look
over your proposal/query and offer
suggestions.




Research, Research, Research!

Take time to know the
house/publication that you are
submitting to, and know the editor that
you're approaching, too.

Find out if the house/magazine has
published any books/articles that are similar
to yours.

Find out if the editor you're approaching
actually works on your genre. In other
words, if your book/article is nonfiction, don't
approach the fiction editor.

Make sure you know your competition (other
books out there like yours/similar articles
that have run recently) and mention those in
your proposal, telling why yours is different
and better.



Submit, Wait and Work

After you submit your proposal/article/query, the
waiting game begins. Unfortunately, editors are busy
and you may not hear anything for six months.
It's best to submit to more than one
publication/publishing house at a time (as long as you
state that in your cover letter/proposal). Editors
understand your situation. Many of them are writers,
too. They've been in your shoes.

Don’t wait with your hands folded in your lap, hoping
and praying for an acceptance—keep working!

Always have at least 10 things in the mail.

Keep good records of when and where you've
submitted and follow the “Three Day Rule.”

Once a manuscript comes back with a negative
response, resubmit it somewhere within three days.
(You should already have a list of prospective
publications/publishing houses compiled so that you
can just go to the next one on the list.)

Have an In/Out box on your desk to keep things
organized.



Tricks of the Trade

Study the return letter/communication that you
receive.

Be name conscious: Did a different editor write
back?

Editors change positions/houses/magazines
quite often, so the editor you directed your letter
to may no longer be there. Take note of who
iIs—jot down the name of the person who
responded to you for future correspondence.

Get “The Christian Communicator”
newsletter for frequent Sally Stuart
updates to her Writer's Market.

Also, take note of the person'’s title. (If Jane
Wilke is Senior Editor, don't call her the
managing editor just because your Writer’'s
Market listed “managing editor” as her title.
She’s probably been promoted since the book
was printed.) Don’'t wait with your hands folded
in your lap, hoping and praying for an
acceptance—keep working!



Tricks of the Trade

Try to submit to an assistant editor or
an associate editor first.

Assistant Editors supposedly have more
time than Senior Eds.

You can get editors names by calling
the editorial office/publishing house.

By addressing your letter to an
associate editor, you have a better
chance of making human contact.
And, if the junior editor likes your
stuff, that editor will push it through to
a senior editor.



Tricks of the Trade

Find out what books/issues a particular
editor has worked on.
Mention them in your query letter when
pitching your book.
Tell how your book is like those books,
yet even better.

Say how you’'d be so honored to work
with an editor like him/her—be sincere,

though.

Go to Writers’
Conferences/Seminars/Classes whenever
you can!
Take advantage of opportunities to speak with
editors.
Even if you don't have a specific
article/book to pitch
Pick their brains, bouncing ideas off
them, asking questions, etc.



Tricks of the Trade

Be grateful.
Send thank-you cards to the faculty.
Send gifts, when appropriate (after contract
signing).
Develop relationships with editors in the
business.
You're suddenly not “just another writer.”

Take good notes when editors are speaking.
They will pass along “insider info” to you.
Mention name of conference in query.

Buy tapes of missed seminars to learn other

“insider info.”

Spend time at bookstores and libraries.

Find books that you like in your genre
and take note of publisher.

Write down: the title, publisher, author,
editor.

Then, submit to those editors at those
houses.



Tricks of the Trade

Hang out in Bookstores and Libraries.

Talk with the bookstore employees and
librarians.

They know trends and have valuable
information.

Ask if you could volunteer to read to
children once a week (if children’s writing
IS your genre).

Be a reader.

Read award-winning books in your
genre.

Read award-winning books in other
genres.

Read the Word of God daily!

Read newspapers and publications for
story ideas.



